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Rakuten Ecosystem Expansion @

Rakuten Ecosystem

MNO and Logistics
are Important
platforms to expand
Rakuten Ecosystem

Platform

(MNO and Logistics etc)
@ORakuten




B W Financial Results

®@Rakuten



Q1/18 Results Highlights

B Consolidated revenue: +14.0% YoY. FinTech business, beginning with securities, Is driving
growth

B Non-GAAP OlI: -2.5% YoY, excluding gains from investment business. Continuing upfront
iInvestments and partnership contracts to strengthen the Rakuten brand and acquire new
members

B FinTech: Revenue +15.5% YoY, Ol strong at +20.9% YoY even when accounting for the
iImpact of new system installation at Rakuten Card

B Domestic E-Commerce: GMS firm at +11.4% YoY, Ol -8.3% YoY on ongoing investments in
core businesses including Rakuma (C2C) and Rakuten Direct (First Party)

B Asahi Fire & Marine Insurance acquisition completed

®@Rakuten



Q1/18 Consolidated Results Summary

(JPY bn, IFRS)

Q1/17 YoY
Revenue 212.1 241.9 +14.0%
Non-GAAP Operating Income 43.9 31.8 -27.4%
Non-GAAP Operating Income 57 7 27 0 -2 50

(excluding gains from investment business in Q1/17 and Q1/18)

Non-GAAP Operating Income

(excluding gains from investment business in Q1/17 and Q1/18 27 7 31 9 +152%
and upfront investments for future growth in Q1/18)

IFRS Operating Income 40.4 28.1 -30.5%
IFRS Operating Income 24 3 53 3 4 1%

(excluding gains from investment business in Q1/17 and Q1/18)
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Q1/18 Non-GAAP Operating Income Analysis

(JPY bn, IFRS) » FinTech (excluding Rakuten Card new system cost): +4.3
,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, - Other Internet Services: +1.1

- Investment business and others: +5.1

- Domestic E-Commerce: -1.5

I
[ R S (A)—(B1)
16.2 -4.9 -2.5% YoY
+9.0

(A)—(B2)

+15.2% YoY

(B2)

Q1/17 Upfront investments for future Q1/18

Gains from growth: Gains from

43.9 |nhvestment - Partnership costs Investment
- Rakuten Card new system cost
31.8
Q1/17 Q1/17 Q1/18 Q1/18 Q1/18
Operating Operating Income Operating Operating Income Operating Income

Income (excluding investment gains) Income (excluding investment gains) (excluding investment gains and

upfront investments for future growth)
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Q1/18 Revenue and Operating Income

Domestic E-Commerce

Q1/17

Q1/18

(JPY bn, IFRS)

YoY

Revenue 89.4 97.3 +8.8%
Operating Income 17.9 16.4 -8.3%
Communications & Sports
Rewvenue 18.0 23.2 +29.1%
Operating Income -2.6 -2.6 +0.0
Other Internet Services
Revenue 41.7 53.0 +27.1%
Operating Income 11.3 0.8 -92.7%
Internet Services Segment
Revenue 149.1 173.5 +16.3%
Operaing Income 26.5 14.6 -44.9%
FinTech Segment
Revenue 78.0 90.0 +15.5%
Operating Income 17.0 20.6 +20.9%
Adjustments
Revenue -15.0 -21.6 -6.6
Operating Income 0.3 -3.4 -3.6
Consolidated
Revenue 212.1 241.9 +14.0%
Non-GAAP Operating Income 43.9 31.8 -27.4%
IFRS Operating Income 40.4 28.1 -30.5%
@ORakuten
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Total Global GTV*

(JPY tn)

34 +17.5% YoY

/

Q1/16 Q2/16 Q3/16 Q4/16 Q117 Q217 Q317 Q4/17 Q1/18

" Global Gross Transaction Value = Domestic E-Commerce GMS + Credit Card GTV + Edy GTV + Rakuten Point Card GTV + Overseas E-Commerce GMS + Ebates GMS
+ Digital Contents GTV + Rakuten Marketing GTV
"Includes intercompany transactions for settlement and affiliate services

®Rakuten 1



Domestic E-Commerce GMS*

(3PY br) 958.3

348.2 850.5
770.1 8123

3857.6

+11.4% YoY
748.9

/

682.8 705.4

Q1/16 Q2/16 Q3/16 Q4/16 Q1/17 Q2/17 Q3/17 Q4/17 Q1/18

"1: Domestic E-Commerce GMS includes consumption tax. Consumption tax not included in GMS for businesses not required to pay consumption tax.
GMS comprises Ichiba, Travel GTV on checkout basis, Books, Golf, Ticket, Brand Avenue, Dream businesses, Dining, Beauty, Mart, Delivery,
Rakuten Direct, Car Life, Rakuten Pay, Coupon, Rakuma, Rakuten Delivery Premium, Rebates etc.

"2: Definition of GMS for first party businesses was revised mainly upon the merger between Soukai Drug and Kenko.com. This has resulted in retroactive adjustments to
Domestic E-Commerce GMS

®Rakuten 12
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Expansion of FinTech Business

— Credit Card ORakutenCard

— Online Banking

QFEXIRIT

FinTech

Membership

Ad
business

Data Brand

Digital
contents

®Rakuten

— Online brokerage QXK EF%

— Payment
ayme Pay Edy

— |nsurance —

(RE-F 3= 37

Life Insurance

— >@< HHKRK

General Insurance

* Rakuten General Insurance Co., Ltd. from July 2

— QFRX2EEHIRRE

Pet Insurance
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Q1/18 FinTech Results Summary

(JPY bn, IFRS)

Revenue Operating
Income
Card 43.0 +15.9% 8.3 +6.4%
Bank 19.7 +10.1% 5.9 +20.2%
Securities 15.3 +33.4% 5.8 +62.5%
Life Insurance 8.4 +2.5% 0.5 -28.7%
Others 3.6 +9.0% 0.1 +89.5%
FinTech Total 90.0 +15.5% 20.6 +20.9%

®@Rakuten
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Rakuten Card Results

B Excluding impact of new system installation cost from April 2017, operating income grew +15.1% YoY

43093 43,005
39,824 40,782 Revenue

37,718
(JPY mm) tora 35223 37,099 +15.9% YoY
32,288 ?

Operating Income
+6.4% YoY

e

7102 (1,846 7,724 7477 1,832 7389 (7,725 8149 8,332

Q116 Q2/16 Q3/16 Q4/16 Q117 Q2117 Q317  Q4/17 Q118
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Rakuten Card KPIs*(1)

Card Shopping Transaction Value Shopping Revolving Balance
Py em +21.8% YoY (oY bn) +16.7% YoY
1,701.3  1,690.7 447 4
424 8

407.9

396.2

14910 19196

383.4

1,388.0

Q1/17 Q2/17 Q3/17 Q4/17 Q1/18 Q1/17 Q2/17 Q3/17 Q4/17 Q1/18

" Calculated on a managerial accounting basis, using different definitions from data in the Appendix.
Detailed credit card data is shown in the Appendix. Revolving balance is calculated on a principal basis.
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Rakuten Card KPIs*(2)

549.1

+18.3% YoY
101.7 Cash Advances

+16.7% YoY
Shopping Revolving

—

(JPY bn) Shopping Revolving and Cash Advances Balance
486.8 °02.9 >0
469 .4 '
95.0 £iie
86.0 20 | I
Q1/17 Q2/17 Q3/17 Q4/17

" Calculated on a managerial accounting basis, using different definitions from data in the Appendix.

Detailed credit card data is shown in the Appendix. Revolving balance is on a principal basis

®Rakuten
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Rakuten Card: Release of New Card Designs

Rakuten Card Disney Design Rakuten Pink Card Disney Design
(Released on Feb 19) (Released on Feb 19)
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©D|sney

Available only for JCB gs;

The Disney-design Rakuten Card and Rakuten Pink Card are issued by Rakuten Card, with JCB as the Disney-Design Card
Master Licensee and an official marketing alliance partner of The Walt Disney Company (Japan) Ltd.
* The issuance of the Disney design Rakuten Card and Rakuten Pink Card is limited to Japan.

®Rakuten
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Rakuten Bank Results

B Operating Income grew +20.2% due to increased growth of loan receivable balances

Revenue
+10.1% YoY

JPY

WY mm) 19.759 19,737
18606 19,048

17,923 !

16,318 16,706 16,549 17,111

Operating Income
+20.2% YoY

P s

4048 5569 5308 9,858 9,949
ag7g 4397 4163 17O | |

110000 RN1

Q1/16 Q2/16 Q3/16 Q4/16 Q1/17 Q2/17 Q3/17 Q4/17 Q1/18

®Rakuten 20



Rakuten Bank: Deposits™

(JPY bn)

1,824 .1
1,750.4

1,607.1

Mar/17 Jun/17 Sep/17

"1: Based on IFRS which includes derivatives in structured term deposits.

“2: Other deposits include deposits in foreign currencies and others.

®Rakuten

2,000.5

Dec/17

2,010.2  Other Deposits™

Time Deposits

Ordinary Deposits

Mar/18
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Rakuten Bank: Loan Receivables Balance

(JPY bn) Others
+72.0% YoY

113.2
101.7 /

78.6 212 Housing L
o= = : ousing Loan
I 360.6 365.8 365.2

+45.5% YoY
Mar/17 Jun/17 Sep/17 Dec/17 Mar/18

—

Rakuten Bank Super Loan
+3.7% YoY

®Rakuten



Rakuten Securities Results

B Both revenue and operating income boosted due to an increase in domestic stock brokerage trading

and FX trading volume

Revenue
+33.4% YoY

Operating Income
+62.5% YoY

oesh Yol

9,/ 70

|

(JPY mm) 14,599
12,162 12,233 12,190 12,412
11,403 11,446
10,326
5077 2,800
%001 i 4 353 4515 | 4435
I I 3,279 I 3,554 I I
Q1/16° Q2/16  Q3/16  Q4/16 Q117 Q217  Q3/17  Q4/17

Q1/18

" Q1/16 IFRS revenue and operating income does not include JPY 3bn from the sale of stocks of in a minority investment, that was recorded under J-GAAP.
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Malaysia FinTech Awards 2018: “FinTech Company of the Year”

B Rakuten Trade SDN BHD Awarded “FinTech Company of the Year” at Malaysia FinTech Awards 2018

B This award is given to the most innovative Fintech companies that contribute to Malaysia’'s economic
development

t}-'ﬁ'-’j;i:_ MALAYSIA —

=INTECHE .

AWARDS 2 (

6 MARCH 2018
KUALA LUMPUR CONVENTION CENTRE

®Rakuten 24



Purchase of Investment Trusts with Points

B For initial iInvestment trust transactions, the ratio settled with points has increased to 40%

Investment Trusts:
Number of customers doing initial investment

mMNumber of initial customers using points
= Number of initial customers using cash Rakuten Securities point investments can start from small

amounts, and points can be earned

PP SHCcEAEIA 41 JvaviELES

BROBEEBDY 100K ko5

K1Y NTRENTES FLHSNB

Purchase of Easy to start Earn 4 points per

Investment trusts from as little month per JPY
Q1/17 Q2/17 Q3/17 Q4/17 Q1/18 with points as 100 points 100,000 balance

®Rakuten 25



Rakuten Life Insurance Results

B Operating Income down -28.7% YoY due to increasing marketing costs etc, however revenue grew

thanks to new business ANP
Revenue Operating Income

(JPY mm) +2.5% YoY (JPY mm) -28.7% YoY

~~ 8,372

8,164 8 127

8,093 8.058 245

666

481 475

-171

Q1/17 Q2/17 Q3/17 Q4/17 Q1/18 Q1/17 Q2/17 Q3/17 Q4/17 Q1/18
@Rakuten
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Rakuten Life Insurance New Business ANP

B New Business ANP rose +17.8% YoY, driven by continuous and effective TV ads
B New Business ANP in direct marketing channels™ increased +117.8% YoY

/ \ / Direct Marketing™ \

New Business
ANP Growth?

New Business
ANP Growth®

+17.8% YoOY +11/7.8% YoY
. aus ) Q1/18 y

“1: Internet & mail-order
“2: Annualized insurance premiums for new policies in Q1/18, excluding one-year cancer insurance for eligible Rakuten members which started from Q4/14.

*3: Annualized insurance premiums for new policies through direct marketing channels in Q1/18, excluding one-year cancer insurance for eligible Rakuten members
which started from Q4/14.

®@Rakuten




k) Internet Services

®@Rakuten
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Domestic E-Commerce GMS’

(3PY br) 958.3

348.2 850.5
770.1 8123

3857.6

+11.4% YoY
748.9

/

682.8 705.4

Q1/16 Q2/16 Q3/16 Q4/16 Q1/17 Q2/17 Q3/17 Q4/17 Q1/18

"1: Domestic E-Commerce GMS includes consumption tax. Consumption tax not included in GMS for businesses not required to pay consumption tax.
GMS comprises Ichiba, Travel GTV on checkout basis, Books, Golf, Ticket, Brand Avenue, Dream businesses, Dining, Beauty, Mart, Delivery,
Rakuten Direct, Car Life, Rakuten Pay, Coupon, Rakuma, Rakuten Delivery Premium, Rebates etc.

"2: Definition of GMS for first party businesses was revised mainly upon the merger between Soukai Drug and Kenko.com. This has resulted in retroactive adjustments to
Domestic E-Commerce GMS

®Rakuten 29



Domestic E-Commerce Results’

(JPY mm) 105,740

100,644
: 97,261 Revenue
90,063 89 427 o004 +8.8% YoY

77,333
71,239 12,927

Operating Income
-8.3% YoY

R

18,891 17508 20088 20423 47883 18351 19202 19,032 1§ 403

AR R RERRERI]

Q1/16 Q2/16 Q3/16 Q4/16 Q1/17 Q2/17 Q3/17 Q4/17 Q1/18

" Domestic E-Commerce = Ichiba, Travel, Books, Golf, Ticket, Stylife, Dream businesses, Dining, Beauty, Mart, Delivery, Kenko.com, Soukai Drug, Logistics
Car Life, Rakuten Pay, Coupon, Rakuma, Rakuten Delivery Premium, etc.

®Rakuten 30



Q1/18 Rakuten Ichiba Mobile GMS Ratio’

66.9%

Up 3.7 points YoY

" Mobile GMS Ratio = Ichiba mobile GMS / Total Ichiba GMS (includes feature phones, smartphones, and tablets)

®@Rakuten
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Rakuten Card Share of Rakuten Ichiba GMS

B Rakuten Card share of Ichiba GMS is consistently growing

55.9%
55.8%

94.5% 94.8%

52 39, 52.4%

51.6% 50 99 51.7% 51.99

Mar/17 Apr/17 May/17 Jun/17 Jul/17 Aug/17 Sep/17 Oct/17 Nov/17 Dec/17 Jan/18 Feb/18 Mar/18

®@Rakuten 32



Ichiba as Traffic Source

ORakuten

Rakuten Ichiba
Purchasers

®Rakuten

Synergies enhanced
by SPU

\ g

@SPU!

ORakutenCard

@ Mobile
ORakuten 7v7X .o
GRQ kUten kObO (Apr/2018)

@RakutenBRAND AVEWI\!QOI;S)
ORakuten TV o

ORakuten Trave! vozos
ORakuten BEAUTY wayzos
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Rakuten Brand Avenue Strong Growth

WOMEN MEN KIDS

&9
—ILHSET >
IS ERSEY >
LIV ITNSET >
SFINEET >
DFTUNSET >
ETFHHSET >

@Rakuten BRAND AVENUE

RLHTOEERRE! 2,OOOHOFF7—H‘/

LINE®@

BAFIYVOUETZAT A

S+ BREEH

QEET ) '|2
(P . 7, 5
@ ~ AN 2 =,
QUFOh  ANTH  SREAAR  AR-Y fom.l AD Aok
4 000F (B3 )BLE ERIEN

10,000 U EDOSHEWIT CF BEI#E
MRGPRE » 2018/4/27(€)9:59 %7

wrsEnt2,000ROFFI—#Ko 7Lk
2018 SPRING NEW ARRIVALS

HD#HES9I<CHECK ©

UD'C%SB ] 2
(e P4 ub . P,
X752 K 7PR=2— B!

A > hmAkt y‘i R—DEFE
5. $FOT-CAHEBOEROESEE

®Rakuten

@ORakutenBRAND AVENUE

Q1/18 GMS

+37% YoY
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First Party Expansion

B Strategy developed based on price, speed of delivery and genre dynamics

LWDOEDZEBHIIC

o . . .
g ﬁ_l% ‘ Online grocery delivery service
E3ra=26 “YrsSys Walmart SEIYU “Rakuten Seiyu Netsuper”
Acquisition of Acquisition of To be launched
Kenko.com Soukai Drug Alliance with Walmart / Seiyu
Dec/07 Dec/17 Apr/18 ‘
Nov/15 Oct/16 Jan/18 Summer/ 18
consumer Consumer
Books ~ electronics ~N electronics ~N
Full acquisition of Alliance with BIC CAMERA “Rakuten Bic” launched
Rakuten Books . .
_ ORakuten7v7zZ . @ EuldnNS ) ~ @@RakutenBic

®Rakuten



Rakuten Bic: Partnership with Bic Camera

ORakuten @ EuldNS

Online Offline
Accumulated E-Commerce Product power and distribution
knowledge and substantial network unique amongst

customer base electrical retallers

®Rakuten
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¥'¥Media & Communications

®@Rakuten
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Approval of
Special Base Station Deployment Plan
(1.7 GHz Frequency Band Allocation)

* April 9, 2018

Aiming for service launch in October 2019

®Rakuten



MNO Business Plan (MIC* Application Basis)

MNO Bandwidth Target number of

Allocation subscribers
10 million

By end of By end of
2018 2019 2020 FY2025 FY2028

Population

Service Launch Coverage Ratio
96%

Capital Investment
JPY 526.3 billion

Cumulative amount for 10 years; 2018 - 2028

* Ministry of Internal Affairs and Communications

®Rakuten
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Measures to Build an Efficient Network: Sharing Infrastructure with Electric
Power Companies

B Utilizing electric power companies’ electric power facilities to establish base stations

T=PCO <O —_—
wngn  mpan A PHE) ®Rakuten

M=IT120X J)\T=D" )l

O RATEES  Ff rumemn

Utilizing facilities such as
telecommunications towers, power
distribution pillars, building rooftops,
and power transmission towers owned
by electric power companies

Cost reduction

for installing
base stations

®Rakuten 40



Rakuten Mobile: Number of Shops
B Opened 32 shops in Q1/18. Number of shops surpassed 200

B Covering 46 prefectures out of 47

@Rakuten

......
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Viber Unique IDs*

(Millions of IDs)

1,007
980
950
920
891
858 I
Dec/16 Mar/17 Jun/17 Sep/17 Dec/17 Mar/18

* Unique IDs: Unique phone numbers excluding deactivations

®Rakuten
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Viber Revenue*

B Monetization accelerating on strong growth in both Telco (Viber In/Out) and content revenue

otal Revenue

+7/5.8% YoY

Content

97%

Content 36%

Tel Telco

ot
(4]

Q1/17 Q1/18

* Telco: Viber Out, In. Content: Service messages, ads, stickers and others

®Rakuten
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L) Ad Business

®@Rakuten

44



Sales Activity to External Clients

B Strong Order Value / Volume and Product Launch

@Rakuten
DataMarketing

Joint Venture between Rakuten and Dentsu

+66.2%YoY +61.4%YoY

Q1/18 Order Value Q1/18 Order Volume

* Revenue includes internal transactions

®Rakuten

[Advertiser]
External (National Brands)

iklﬂSTEd
’ e External
!

[Inventory] . em
Internal (Ichiba Merchant etc)

2017 Advertising
Revenue

79

Internal
(Rakuten Site)

(JPY bn)

[Launch of Marketing Products)
v'RMP - Brand Gateway

Solution for clients to setup a brand page within
Rakuten Ichiba

vRMP - Go! Spot

020 Marketing solution utilizing Super Point Screen
and Rakuten Check
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Efforts towards reaching JPY 200bn” Advertising revenue (by 2021)

B “"Rakuten Marketing Platform” = Marketing Platform driven by insights gained from member IDs and purchase data

=

Online
Data from 97 million Rakuten " Memb el S, B Tl cle ey T
(2017)

JPY 3.4 Trillion

Rakuten Ichiba
merchants

45,860

(as of Mar. 2018

Interest

SEARCH
DATA

Purchase

Action

i
EC In Store
Repeat

Fan

Banking

Digital . Online & Offline

Content

_ | Merchants participating in
S—"l\ Rakuten Super Points

Approx. 700,000

(as of Sep. 2017)

*Revenue includes internal*transactions (FY2017)
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Bl Oother Information

®@Rakuten
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Ebates GMS’

(USD mm)

2,564

2,191
1,887

1.322 1,384 1,352

Q1/16 Q2/16 Q3/16 Q4/16 Q1/17 Q2/17

* Includes GMS of Cartera acquired in Q1/17 and ShopStyle acquired in Q2/2017

®Rakuten

2,173

Q3/17

3,656

Q4/17

2,134

Q1/18

+13.1% YoY

/
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Ebates Operating Income*

(USD mm)

19.2

14.0

10.9

Ql/16 Q2/16 Q3/16 Q4/16

* Includes Cartera, ShopStyle, and Rebates.

®Rakuten

Ql/17

14.7

Q2/17

12.8

Q3/17

29.0

Q4/17

+39.1% YoY

/

11.0

Ql/18
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Rakuten Marketing Results

(USD mm)
79 7 81.0 Revenue

+1.2% YoY

59.7

60.7 60.4
57 6 590 59.8

55.1

Operating Income

-5.9% YoY
y

4.0 4.8

1.2 3.6 2.4 1.2

Q1/16 Q2/16 Q3/16 Q4/16 Q1/17 Q2/17 Q3/17 Q4/17 Q1/18

®Rakuten



Rakuten Group: Balance Sheets (As of Mar 31, 2018)

(JPY bn)
Cash and
cash
Ui lents Egprgi?n”gdg
jaas | BOffOWINGR i Graph leaend e
1.172.9 : Graph legend
. . Cashand
Financial cash Bondsand
assets _ _ equivalents borrowings
for Financial
hiz far
1.830.4 | securities _Other
- biz Other liabilities
1.717.2 assets
[Mvstment
SECUrities Total net
and loans for
banking biz . assets
925.4 Deposits Cashand
L f fl:::lr Equﬁgélﬁent E‘Dnl:jﬂmnd CG hmnd ........................................................................
cansfor | pankin S borrowings 5
crediteard | i 467.8 198.2 O
biz | 79405 Cashand Cashand Equégq{entd 155.0
1.180.3 cash Bondsand cash : .
equivalents DOMMowings b " equivalents
: eposits ' ' _ _
419 576.2 nvestment] PE5C 66.0 Financial | g4 ncial
_Other e securities - 1 assets | jiapilities Cashand  Other
Other liabilities | banking Bondsand far cash liabilities
nnd loansfg hiz Loansfor : " for : -
assets 1,045.0 Other Cther i I _ Other : borrowings securities | .. ritiee | ONET equivalents  30.9
> L e (RANKINGBIA s o102 00 creditcard ' SecUrities binpbilities
1.770.5 assets liabilities 1 8275 AR liabilities biz 1,019.7 Cther biz biz Iaolities 4.0 Tetal
Total 1.376.9 [Eiis] 258.1 el a0.7 11720 liabilities | 1,823.1 | 7097 12.7 Cther etgssats
netassets netassets — 301.5 C assets, 520 EE-J; ’
£25.6 584.4 Total Ciher Tota]  EmmREl—je—] Total L ;
23ELs, netassets assets,180.3 netgssets 09501670 netassets
Total Assets 6,501.2 Total Assets 14187 Total Assets 23584 109.3 Total Assets 14183 97.2 Total Assets 1.975.9 98.4 Total Assets 560
Rakuten Group Rakuten Card Rakuten Rakuten Life Insurance

(Consolidated)

Rakuten, Inc. Rakuten Bank, Ltd.

Co., Ltd.

Securities, In

C.

Co., Ltd.

*1: Rakuten, Inc., Rakuten Bank, Ltd., Rakuten Card Co., Ltd., Rakuten Securities, Inc. and Rakuten Life Insurance Co., Ltd. are based on IFRS non-consolidated

balance sheets.

*2. Bonds and borrowings = Corporate bonds + CP + Borrowings.
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Cash Flow Breakdown: Jan-Mar, 2018

(JPY bn)
_ _ _ M&A Balance of cash
Balance of cash 777" Non-Financial Businesses:---------- NI Financial Businesses™~~~~~""""""=====---- “ ¢ investments® COMMoN-=-~ Mar 31, 2018
Dec 31, 2017 i Operating Investing  Financing i E Opifiting |nVsitin9 Financing i i i 734.8
N 30 | 7 N V0.7 10

: 72271099 S B I24.2 i ' i
7009 | 129.0 | ~ / i i
Tax - Other |
: Pr:Oflt!(adJUSted) 156-4 investing CF 1 53-6 E E i

. | Operating CF
(Excl. Tax)

Tax i !

| |
{-2.4|-7:0=+5:8 : 5

o Change in Change in x ;
| o assets & investment | |
i o liabilities securities 2 i

.+ Decrease in cash and |
cash equivalents

Increase in cash and Increase in cash and

cash equivalents JPY +13.9

cash equivalents JPY +20.5 I JPY -0.6

* G H ”

M&A and investments” includes “Increase and Decrease in restricted deposits”, “Purchase of investment securities” “Acquisition of investments in associates and
joint ventures” and “Proceeds from sales and redemption of investment securities” of Non-Financial activities in addition to “Acquisition of subsidiaries”

®@Rakuten 53
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Rakuten Card: Allowance for Doubtful Accounts

(@1/18- including IFRS9 impact)

(JPY mm)

Expenses related to doubtful accounts

6,306

7,031

7,499

7,377

7,983

26.60%

Ratio of expenses related to doubtful accounts -

1.82%

2.00%

2.08%

1.93%

1.99%

Q1/17

Q2/17

Q3/17

Q4/17

Q1/18

YoY

Rakuten Card 1,015,374 1,050,360 1,077,372 1,222,083 1,217,549 19.91%
Stage 1 (Normal) 952,854 986,137 1,011,882 1,151,449 1,148,457 20.53%
Stage 2 (1-2 months delinguent) 7,723 7,640 8,255 10,613 11,541 49.44%
Stage 3 (3 months-and-over-delinquent/Restructured Loans) 54,798 56,583 57,235 60,022 57,551 5.02%

Rakuten Bank Super Loans 369,656 374,897 380,470 379,549 388,818 5.18%
Stage 1 (Normal/Credit gurantees*3) 339,619 343,127 347,481 346,454 352,702 3.85%
Stage 2 (30 days-and-over-delinquent/Credit gurantees ) 201 195 179 128 161 -19.62%
Stage 3 (Foreclosed credit guarantees) 29,836 31,575 32,810 32,967 35,954 20.51%

Others 1,800 1,692 1,656 1,623 1,563 -13.18%

Total balance of loan receivables 1,386,830 1,426,950 1,459,498 1,603,255 1,607,929 15.94%

Allowance for doubtful accounts™ 35,523 35,975 35,667 34,955 86,560(°  143.67%

Write-off for bad debt™® 5,666 6,609 7,848 8,165 8,395 48.16%

"1: Ratio of expenses related to doubtful accounts

= (Expenses related to doubtful accounts) / (average of total balance of loan receivables at beginning and end of the period) X 4
"2: As a result of reviewing accounting standards, Q1/18 balance increased by 4,063 million yen

"3: Balance of Rakuten Bank Super Loans guaranteed by Rakuten Card

“4: Allowance for doubtful accounts as of January 1, 2018 is 86,971 million yen

"5: Including allowance for credit guarantees from Q1/18
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*6: Write-off for bad debt includes loss on transfer of loan receivables
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Rakuten Capital Historical Performance

2,951
(USD mm)
1,796
Initial Investment Gain Fair Value
(2012-2017) (as of end March 2018)
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This presentation includes forward-looking statements that reflect management’s
current assumptions and expectations of future events, and accordingly, they are
inherently susceptible to uncertainties and changes in circumstances and are not
guarantees of future performance. Actual results may differ materially, for a wide
range of possible reasons, including general industry and market conditions and
general international economic conditions. In light of the many risks and
uncertainties, you are advised not to put undue reliance on these statements. The
management targets included in this presentation are not projections, and do not
represent management’s current estimates of future performance. Rather, they
represent targets that management strive to achieve through the successful
implementation of the Company’s business strategies. The Company may be
unsuccessful in implementing its business strategies, and management may fail to
achieve its targets. The Company is under no obligation - and expressly disclaims any
such obligation - to update or alter its forward-looking statements. Names and logos
of companies, products, and services and such that appear in this material are
trademarks or registered marks of their respective companies.
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